1. All questions are compulsory.
2. Figures to the right indicate marks.

3. All questions carry equal marks.

Q. 1 Answer Any Two of the following. (15)

a) What do you mean by Services? Discuss its Classification?
b) Explain different elements of services Marketing Mix?

c¢)Discuss the Opportunities available in services marketing?

Q.2 Answer Any Two of the following. (15)
a )Discuss the survival strategies for Unorganized Retailing in India?
b) Explain the concept of ‘Mall Management ¢ in India.

¢) State and explain the career opportunities available in retail industry in India ?.

Q.3 Answer Any Two of the following. (15)
a) What do you mean by BPO? Discuss its merits and limitations?
b)Give your views on “Opening of Insurance Sector for Private Players in India.”?

¢) Discuss the importance of Logistics management?

Q.4 Answer Any Two of the following,. (15)
a) Define E-Commerce? Discuss its Features?
b) Discuss the different types of E-Commerce?

¢)What do you mean by Online Marketing Research? Explain its merits and limitations?

Q.5 Answer The Following Objectives. (15)
(a) Fill in the Blanks
1.Customers Satisfaction Surveys help to retain

i)Customers ii)Dealers iii)Employees

z. is the first store to set a shop in a mall .
i)Food Court  ii)Convenient Store  iii)Anchor Client
3 banks have largest number of ATMs in India.
i)Public ii)Private 1iii) Foreign

4)E-Commerce permits reach .

i) local ii)national iii) global
5.KPO is one step of BPO..
1) lower ii) side-by-side iii) ahead
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(b) Match the Following
COLUMN A
1) Physical Evidence
2) Personal selling
3)B2B
4) credit card
5) Internet Banking

(c) State the following Statements are True or False.

1. Services are inseperable from service provider.

COLUMN B
a) offers excess cash limit
b) type of marketing mix
¢) On-Line Store
d) Non-Store Format

¢) Business between firms

2. Malls are popular as they offer Comfort and leisure in shopping .

3. Super Market is an example of unorganized retailing..

4. Infrastructure is not a problem of Logistics Management in India.

5.Safety and security of transactions is a serious issue in E-commerce.



1. | v Hfard 3mea.
2. SIS JHTehSARY I[OT FFAT HRAT

3. §d UH HATA T[0T AT

A 1 @relie Ut BIOTAEN 81 usr Q.

31) Qa1 I Y P2 A GIffeRIoT aI?

9) Qar fauvre foea s Ry ges wuw &
&) Qa1 A sueey T Tt e

A 2 Wrellel UehT HIOTAEY &t war avsar.
37) ARG JrEied avardie Jifacarear Yo T=f &
) HRCATH "Hiol STAEATTA' & HhoUAT TSI HidTT.
%) HRTcier Reel 3411 & =Tclier 3ueiey 3ravmat HRR G giam,

U 3: Wieiiel YT PIUTAE) Sl Uy Jlsar.
37) 3T FUTS FI? I BRI AT AR e

@) "HREAR T 8 Wretf Shueaia Gor ek 3T " AR G el HisT
&) AT SATEATIH AT Feed FM?

U4, Wiollel UehY PIUTART g1 U sar
3) -l FFUTSN BT & TIE T2 careh ARse Fiam?
) 3-piay o fafay vy forer
) TS HIHIEIT HAUT FEUTS B2 AT Brae IO are Fver

U5, @roltel U |isar
3) Remrear Smem s

1. e GHATYTA FIETOT A HIHTGRA SAVATHTS! A
) TTEd b) b &) seary

2. AleoHdS & qaie el gepter 3ract
3) Grogr fShIoT ) FRATH TR &) 3P Farde

3. HRATT e TEIveHY Faife @Ear 3.
3) TR &) @rereft &) fagef

g dieauar wareeh &a.

3) Tuifas @) T8 &) seTfae

4)

(15)

(15)

(15)

(15)

(15)



NO3ARBR_

5. KPO ST U&T Tk UTS ol TR ..

3) el ) T F) I -

(@) Wreltel SgAT S5ar
31 s
1) mTRes qRrar
2) Jafehen fashr
3) B2B

4) hfde IS
5) eXAe dfehar

() YeTorehT ShioTd fauTe @ fhar ey 3e.
1. Jar & Jar RIAvH| R A9TeT Rdt AT A

CRGE IO
) rer E FATET &
) fagure e
&F ) HTA-ABA TSI UPR

3) AlA-FCIIR TIFY
$) HUSIT ST gaqT
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4. araTd Giadr 1§ logistics TATEATYATI IS HHEIT ATET .

5. cggERIcie GliaTadn f& $-aiad FaNTe uep T worean ane.



